











GREAT REASONS TO VISIT

When you come to CTN World 2010 you can look forward to meeting and doing
business with many of the UK’s best-known convenience retail brands, and give
your business a valuable boost.

Here are just some of the reasons to visit CTN World 2010:

» Special show features like Your News Industry

*« CTN World 2010 is the only event dedicated solely to
independent news and convenience retailers

* Exclusive show deals and opportunities
* Meet face-to-face with the companies that matter to your store

* Network with like-minded colleagues, sharing ideas and best
business practices

® * Actually taste, touch, feel and smell lots of great new products ®

* Polish up your industry knowledge by attending FREE show
floor seminars, led by business experts

* Save valuable time and money, by attending the one show
that can put your business on the fast track to success
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REGISTRATION CARD

Your FREE entry to CTN WORLD 2010

Post it or save time and go online!
Register today for your FREE entry badge(s) to
CTN World 2010. Simply complete and return this
postage paid registration card. Alternatively you
can register online at: www.ctnworld.co.uk or
by calling our hotline on 0845 218 6055

Number of people registering on this form
(Please tick the relevant visitorbox) 1[ ] 2] ]

Visitor 1: (Mr/Mrs/MiSS/MS)........cccccoviveicciiiincs

Please tell us the nature of your business
(Tick all relevant boxes)

1 @

[ 1] 1.CIN

[ 11 2 PostOffice

[ 1T[1 3.Convenience Store

[ 1 [ ] 4. OffLicence

[ 1 [ 1 5. Cafe/Restaurant/Public House
[ 1 [ ] 6.Stationer

[ 1] 7 GiftRetailer

[ 1[ 1 8.CardRetailer

[ T 1 9 Home News Delivery
[ 1 [ ] 10.0Other, please specify

Outlet type (Please tick one box only)
1 @

1. Single

(1011
[ 111 12 Multiple

Please indicate your areas of interest in the show
(Please tick all relevant boxes)

™M @

13. Chilled Food

14. General Foodstuff

15. Confectionery/lce Cream
16. Soft drinks

17. Alcoholic drinks

18. Tobacco

19. Snacks

20. Household Products

21. Audio/Visual/Cameras

22. Lifestyle Goods

23. Stationery

24. Books/Magazines

25. Wholesalers

26. Gifts/Novelties

27. EPOS

28. Shop Fitting

29. Financial Products/Services
30. Point of Sale/Packaging/Display
31. Business Services

32. Newspapers & Magazines
33. Shop Security

— e e e e e e e e e e e e ) ) e
e e e e e e e e e e e e e e e e e e e et

Please tell us your Federation status
(Please tick one box only)

™M 2

[ 1T 1 34.NFRN Member
[ 111 35 Memberofanother Federation
[ 1 [ ] 36.NotaFederation member

Are you a regular reader of Retail
Newsagent Magazine? (Please tick one box only)

m @

[ 1[] 37 Yes

[ 101 38No

Would you like your badge posted or would you
like to collect it onsite? (You will receive an email
with your registration number to bring to the show)

™M @

Please post my badge
| will collect my badge onsite

[11]
[111]

[ 1 [ ] rIdonotwish toreceive information regarding
future CTN World shows.

[ 1 [ ] Idonotwish toreceive information from exhibitors
based on the details supplied on this ticket.

CTN World 2010 is open to all independent retailers

and their business partners/families. While children are

welcome to attend they must be accompanied by an adult

at all times. For additional tickets please register online

at: www.ctnworld.co.uk



